EGL 136

Principles of Editing
Course description

Practice in editing manuscripts and evaluating publication formats.

Prerequisite:  Writing Proficiency level.

Expected course outcomes

Upon successfully completing the course, students will be able to:

1. Edit prose, nonfiction text of various lengths, which may include newspapers, magazines, books, brochures, commercial messages, reports, grant proposals, and requests for proposals (RFPs).

2. Write prose that exhibits economy and clarity of language, straightforward and understandable grammatical usage, and regularity in use of mechanics in one’s own writing as well as the ability to edit the writing of others to achieve these ends.

3. Adhere to the varied style conventions used in various types of media writing and editing.

4. Recognize and use style sheets or style manuals of various communication organizations and develop a style sheet suited to an assigned task, based on models studied.

5. Demonstrate an understanding of the historical background of mass communication, the concept of audience, and role of media producers and consumers in an “implied contract.”
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COURSE DESCRIPTION:

(Include format, prerequisites, and fees, if any.)

Practice in editing manuscripts and evaluating publication formats.

Prerequisite: EGL 101.

EXPECTED COURSE OUTCOMES:
(Attach supplementary sheets if needed.)

Upon successful completion of the course, students will be able to

1. Edit prose, nonfiction text of various lengths, which may include newspapers, magazines, books, brochures, commercial messages, reports, grant proposals, and requests for proposals (RFPs), using the conventions of Standard Edited American English and applying the standards of selected style manuals.  Edit one’s own prose using the same conventions and standards.

2. Write prose that exhibits economy and clarity of language, straightforward and understandable grammatical usage, and regularity in use of mechanics.

3. Adhere to the varied style conventions used in various types of media writing and editing.

4. Recognize and use style sheets or style manuals of various communication organizations and develop a style sheet suited to an assigned task, based on models studied.

5. Explain the historical background of mass communication, the concept of audience, and the role of media producers and consumers in an “implied contract.”

RANGE OF SUBJECT MATTER DEFINED IN MODEL COURSE OUTLINE:

(Exact sequence of topics and emphasis may vary with the instructor and the text used, within the limits defined in the preceding course description.  Attach additional sheets as required.)

Instructors design their own syllabi to achieve the expected course outcomes and curriculum goals.

Media text editing is a skill that can best be developed by knowledgeable consumers of media.

This course curriculum pursues media text editing skills in three ways:

1. Developing an awareness of media conventions and practices through reading, listening, and watching as a media consumer and by practicing use of text editing skills on hypothetical and actual subjects.  

2. Understanding the role of media in society and in organizational communication and the way media conventions and practices have developed as a result of that role.

3. Sharpening students’ own skills in analysis and description at the level of sentences and paragraphs so as to apply those skills to the writing of others.
Developing Media and Editing Awareness

Becoming a more aware media consumer and converting that knowledge to skill in editing means students will be responsible for reading newspapers and a variety of magazines and other periodical and non periodical publications with focused attention.  This may require a change in media consumption habits.  Generally students should read a daily newspaper every day and survey the universe of other publications as directed.

Students will edit prose, nonfiction text of various lengths.  The range of editing materials and modes includes not only mass media (newspapers, magazines, and books) but also targeted text such as brochures and commercial messages and narrowly gauged communication for specific audiences such as reports, grant proposals, and requests for proposals (RFPs).  Practice in editing for broadcast can be an option for students.
When possible, editing should take place in a supervised lab setting that includes workplace procedures.

Understanding the Role of Media; Development of Media Conventions

Some time should be devoted to the historical background of mass communication as a context in which to understand the crucial concept of audience and the role of media producers and consumers in what amounts to an “implied contract.”

The relationship between style—a variable term—and the producer-consumer nexus in communications is a critical part of the course.  Students will study different style manuals, as used by various communications organizations, and develop one suited to an assigned task based on the models studied.

Sharpened Writing and Editing Skills

Standard English is the foundation of the style conventions in all variations of media writing and editing.  An important goal of this course is improved economy an clarity of language, straightforward and understandable grammatical usage, and regularity in use of mechanics in students’ own writing as well as in the editing they apply to the writing of others.
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Group Work

In most workplaces, editing is not a solo occupation but is done in a team environment.  The newspaper “rim” or copy desk is an example of how team editing can minimize deficiencies in the final product.  Class activities should attempt to mimic that process through group approaches to tasks.

EVALUATION OF STUDENT PERFORMANCE:

(List minimum and, where applicable, maximum departmental criteria, as well as a description of any written/oral work required.)

Rrequired:

At lease six pieces of evaluated editing and writing.

Optional:

Grades may derive from or be affected by other factors including the following:


Journals


Tests


Quizzes


Oral Presentations


Group Work


Attendance

INSTRUCTIONAL MATERIALS:

Required:

Full-time instructors are free to choose their own textbooks.  Part-time instructors use the textbook ordered for TBA sections.  Instructors may assign supplementary material, when appropriate, with instructions about where and how to locate it.

The following are frequently used textbooks:


Brooks, Pinson & Wilson, Working with Words


Alred, Brusaw & Oliu, Business Writer’s Handbook
Recommended:

(Include supplementary books, anthologies, source collections and other such material which an instructor might wish to recommend, but not require.  List all audio-visual materials and any instructional software appropriate to the course content.  Use supplementary sheet as needed.)

A handbook on writing may be recommended such as:

Kramer, Prentice Hall Handbook for Writers or Hacker, Rules for Writers.

A standard dictionary such as The American Heritage Dictionary or Webster’s Collegiate Dictionary.
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Attachment A

SAMPLE SYLLABUS
ENGLISH 136  R.J. Woodruff, Fall 2001

COURSE REQUIREMENTS

6 editing assignments

(top 5 grades)

50 percent

2 editing projects




30 percent (15 percent each)

midterm





05 percent

final exam





10 percent

oral reports and class participation


05 percent

READING SCHEDULE

WWW refers to Working with Words by Brooks, Pinson & Wilson.  BWH refers to Business Writer’s Handbook by Alred, Brusaw & Oliu.  Reading assignments should be completed in advance of the class meeting listed.
August 30

Introduction to course.  Grammar diagnostic

September 6
Scope of editing.  BWH 506-508 (proofreaders marks; definition of proofreading); 262 (forms of discourse).  Read the entry for each boldfaced term as well (see index or “Topical Key” on inside back cover).  WWW, Preface and pp. 1-25.

September 13
Audience.  WWW 27-42; 265-295.  BWH 306-309; 410-412; 535-541.

September 20
Levels of discourse; discourse communities.  BWH trade journal articles 635-640; abstracts 10-13; executive summaries 229-231.

September 27
Forms of discourse; methods of development.  WWW 44-72; 228-263; BWH forms of discourse 262; 173-175; 232; 407-409; 457-459.  Methods of development 99-101; 102-103; 127-128; 166-167; 170-173; 184-187; 266; 297-298; 603-604; 609-610; 611.
October 4
Standard English I.  WWW 73-92

October 11
Standard English II.  WWW 165-209

October 18
Informal communications; jargon, slang, code switching.  WWW 93-162.

October 25
Internal communications.  BWH 396-401 (mission statements); 410-413 (newsletter articles); 467-469 (policies and procedures); all entries under “reports and components” in the Topical Key, inside back page.  

Midterm test (covers assignments through Oct. 18).
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November 1

Layout and typography.  Project I due.

November 8

External communications/public relations

November 15

Mass communications media.  Read mass media history handout.

November 22

Thanksgiving.  No class.

December 6

Review.  Project II due.

December 15

Final examination
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